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Abstract 
What constitutes Islamic entrepreneurial behavior (IEB) remains conceptually 
unsettled, as the literature employs inconsistent labels, including Islamic business 
ethics, Shariah-compliant business practice, and halal entrepreneurship, without a 
unified dimensional framework. This study addresses this fragmentation by 
systematically mapping the dimensions of IEB and identifying the theoretical 
perspectives most frequently used to explain the construct. A systematic literature 
review following the PRISMA protocol was conducted using the Scopus 
database. The search applied Boolean combinations of terms related to Islamic 
and Muslim entrepreneurship, business behavior, ethics, and Shariah compliance, 
limited to articles and reviews published between 2016 and 2026. The search 
identified 116 records, which were reduced to 51 after title and abstract screening. 
Full-text assessment included 49 accessible articles, while two additional studies 
were synthesized from publicly available abstracts. Thematic analysis revealed 
five recurring dimensions of IEB: Shariah compliance, Islamic business ethics, 
Islamic social responsibility, tawhidic integration, and Islamic accountability. The 
review also found that religiosity is predominantly conceptualized as an 
antecedent or moderating variable rather than as an intrinsic behavioral 
dimension. Theory of Planned Behavior and the Resource-Based View emerged 
as the dominant theoretical foundations. These findings provide a comprehensive 
dimensional map that supports future construct refinement, measurement 
development, and empirical research on Islamic entrepreneurial behavior among 
Muslim-owned micro and small enterprises. 
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INTRODUCTION 

Islamic entrepreneurship has attracted sustained scholarly and policy 
attention over the past decade (Y. Hassan, 2022), driven by the expansion of 
the global halal economy, the growth of Shariah-compliant financing (Raimi 
et al., 2025), and the increasing visibility of Muslim-owned micro, small, and 
medium enterprises across both Muslim-majority and Muslim-minority 
economies (Panakaje, Zuha, et al., 2025a). Within this broader field, a 
specific line of inquiry has examined how Islamic values, beliefs, and 
obligations translate into the observable conduct of entrepreneurs, commonly, 
though inconsistently, referred to as Islamic entrepreneurial behavior (IEB). 

Despite this growing body of work, the construct itself remains 
conceptually diffuse. Studies addressing what is substantively the same 
phenomenon have been published under a wide array of labels, including 
Islamic business ethics (Javaid, 2022), Shariah-compliant business practice 
(Martikainen & Brekke, 2022), halal entrepreneurship (Soonsan et al., 2025), 
faith-based business conduct, and Islamic accountability (Kusumaningtias et 
al., 2021), often without cross-referencing one another or converging on a 
shared set of dimensions. This fragmentation creates two practical problems 
for researchers seeking to build cumulative knowledge in this area. First, it 
obscures which behavioral dimensions are empirically well-established 
versus conceptually asserted but rarely operationalized. Second, it makes it 
difficult to distinguish IEB, as a construct describing observable 
entrepreneurial conduct, from adjacent but conceptually distinct constructs 
such as Islamic religiosity, which is more properly treated as a 
personal-spiritual antecedent or boundary condition rather than a component 
of business behavior itself. 

A further complication in the literature is the frequent conflation of 
analytical levels. Many studies examining “Islamic business ethics” or 
“Shariah compliance” are in fact conducted at the level of banks (Nugroho, 
2021; Sulaeman et al., 2025), financial institutions (Al Doghan et al., 2025), 
or large corporations (Alsaadi et al., 2017; Murphy & Smolarski, 2020), or 
examine the perceptions of employees and consumers  (Junaidi et al., 2022; 
Solehudin et al., 2024), rather than the behavior of entrepreneurs and business 
owners themselves. Without a systematic review that explicitly isolates 
entrepreneur-level studies from institutional-, employee-, and consumer-level 
studies, it remains unclear what is known about IEB as a behavioral construct 
exhibited by the individuals who own and operate Islamic businesses. 

This study addresses these gaps through a systematic literature review 
guided by two research questions: (RQ1) What dimensions have been used in 
the literature to characterize Islamic entrepreneurial behavior? and (RQ2) 
What theoretical frameworks have most commonly been employed to ground 
this construct? By systematically mapping dimensions and theories across 
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entrepreneur-level studies published in the Scopus database, this review aims 
to provide a consolidated conceptual foundation that can inform future 
construct validation, instrument development, and theory-building in the 
study of Islamic entrepreneurship. The remainder of this paper is organized as 
follows: Section 2 details the systematic review protocol; Section 3 presents 
the descriptive and thematic findings; Section 4 discusses the implications of 
these findings; Section 5 outlines the limitations of the review; and Section 6 
concludes. 

LITERATURE REVIEW 
Islamic Entrepreneurship and Islamic Entrepreneurial Behavior 

Entrepreneurship theory has evolved considerably from its early 
behavioral conceptions. Wennekers and Thurik (1999) characterized 
entrepreneurship primarily around individual risk-taking and venture 
initiation, while subsequent scholarship broadened the construct to 
encompass innovation, resource orchestration, and the interaction between 
entrepreneurs and their social-economic environment (Carayannis et al., 
2015). From the mid-twentieth century onward, researchers increasingly 
framed entrepreneurship as a behavioral phenomenon: a set of actions, 
decisions, and dispositions through which individuals explore, discover, and 
exploit business opportunities (McAdam & Cunningham, 2019), driven 
jointly by cognitive, emotional, and environmental factors (Palma et al., 
2009). This behavioral view foregrounds risk acceptance, innovation, and 
adaptive capacity as core to entrepreneurial conduct (Dai et al., 2014), 
alongside the motivational and dispositional factors that shape venture 
success (Bird & Schjoedt, 2017). 

Islamic entrepreneurship extends this behavioral view by situating it 
within a distinct philosophical and ethical paradigm. Rather than treating 
profit maximization as the sole organizing logic, the Islamic Entrepreneurship 
Framework positions Shariah principles and Islamic values as the foundation 
of the entrepreneurial process (Kayed & Hassan, 2010; Ramadani et al., 
2015). Central to this framework is the tawhidic paradigm, the view that all 
economic activity must be grounded in the recognition of God's absolute 
ownership of resources, with the human being acting as khalifah (steward) 
entrusted with their responsible management (Choudhury, 2018). Under this 
paradigm, business activity is reframed as an act of worship and a vehicle for 
discharging moral, social, and spiritual responsibility, rather than a purely 
commercial pursuit (Chowdhury, 2021; Gümüşay, 2015; Majid et al., 2018). 

Within this paradigm, Islamic Entrepreneurial Behavior (IEB) denotes 
the observable business conduct through which Islamic values are enacted in 
practice, encompassing Shariah-compliant operations, Islamic business 
ethics, social responsibility, tawhidic integration, and Islamic accountability. 
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This positions IEB as a multidimensional behavioral outcome rather than a 
purely attitudinal or intentional state; it is the point at which an entrepreneur's 
orientation and belief are translated into verifiable business practice. 

Prior literature has generally treated the emergence of IEB as the 
endpoint of a developmental process rather than a spontaneous outcome 
(Amruloh, 2016). Islamic Entrepreneurial Orientation (IEO) is understood as 
the initial disposition that drives individuals toward entrepreneurial 
engagement consistent with Islamic values, generating experiences that 
progressively shape Islamic Entrepreneurial Self-Efficacy (IESE), or the 
belief in one's capability to conduct business according to Islamic principles 
(Zaman et al., 2023). This capability belief, in turn, underlies the formation of 
Islamic Entrepreneurial Intention (IEI), the proximal cognitive-motivational 
precursor of actual entrepreneurial conduct (Ashraf, 2021; Ukil et al., 2024), 
through which orientation is ultimately channelled into IEB. 
Theoretical Foundations of Islamic Entrepreneurial Behavior 

The developmental view of IEB outlined above draws principally on 
two established behavioral theories. The Theory of Planned Behavior (TPB), 
developed by Ajzen as an extension of the Theory of Reasoned Action, posits 
that intention is the most proximal predictor of behavior, and that intention 
itself is jointly determined by attitude toward the behavior, subjective norms, 
and perceived behavioral control (Ajzen et al., 2018). Meta-analytic evidence 
spanning health, consumption, environmental, and entrepreneurial domains 
confirms the consistent predictive strength of this framework (McDermott et 
al., 2015), including its capacity to predict entrepreneurial intention and 
behavior across diverse cultural and economic settings (Al-Mamary & Alraja, 
2022). 

Social Cognitive Theory (SCT), developed by Bandura, complements 
TPB by explaining how self-efficacy itself is formed. SCT conceptualizes 
human functioning through triadic reciprocal causation, a dynamic interplay 
between personal, behavioral, and environmental factors in which the 
individual is understood as an active agent rather than a product of 
environmental determination (Bandura, 2001; Usher & Ford, 2022). 
Self-efficacy, within this framework, is built through mastery experience, 
vicarious experience, social persuasion, and physiological states (Bandura, 
2014), and functions as the cognitive mechanism through which capability 
beliefs are translated into goal commitment and, ultimately, intention. 

Both TPB and SCT, however, were developed within a secular 
Western psychological tradition and therefore do not, in their original form, 
capture the distinctive psychological dimensions of Islamic entrepreneurship. 
Consistent with this limitation, prior work in this tradition has not applied 
these theories literally but has instead contextualized them within an Islamic 
psychological frame: TPB's attitude-norm-control structure is extended with 
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tawhidic consciousness and the conception of entrepreneurship as ibadah 
(worship) and khalifah responsibility, while SCT's self-efficacy mechanisms 
are extended with tawakkul (reliance on God) and ihsan (spiritual excellence) 
as additional sources of capability belief (Ashraf, 2019; Rafiki et al., 2022). 

Beyond these two grand and supporting theories, the Islamic 
Entrepreneurship Framework itself functions as an overarching interpretive 
lens, integrating the tawhidic paradigm with middle-range perspectives such 
as the Value-Based Theory of Reasons, which explains how normatively 
weighted Islamic values (e.g., halal income, falah) motivate entrepreneurial 
action even where these values entail pragmatic trade-offs (Maguire, 2016; 
Zaman et al., 2023). Taken together, these layered theoretical resources 
provide the conceptual architecture through which the formation of Islamic 
Entrepreneurial Behavior, and the conditions under which it varies, can be 
systematically understood. 
Islamic Religiosity and the Conceptual Boundary of IEB 

Islamic Religiosity constitutes a further theoretical resource relevant 
to understanding IEB, but one that requires careful conceptual placement. 
Rather than adapting religiosity frameworks developed in general psychology 
of religion, an authentically Islamic operationalization grounds the construct 
in the Hadith of Jibril, comprising five dimensions: Iman (theological belief), 
Ibadah (ritual practice), Ilmu (religious knowledge), Ihsan (spiritual 
experience), and Amal (behavioral application of Islamic values) (Oshriyeh et 
al., 2026; Alfawzan et al., 2024). Each dimension carries a distinct 
theological warrant and a distinct psychological function, ranging from 
grounding entrepreneurial activity in tawhidic awareness (Iman) to shaping 
the consistency between belief and everyday conduct (Amal) (McIntyre et al., 
2023). 

A recurring theoretical question in this literature is whether religiosity 
should be modeled as a constitutive dimension of entrepreneurial behavior 
itself or as a contextual factor that conditions how other constructs relate to 
one another. Boundary Conditions Theory offers a relevant resolution: 
psychological and organizational relationships are rarely universal and 
understanding when and for whom a relationship holds is as theoretically 
important as establishing that the relationship exists at all (Busse et al., 2017; 
Rehman et al., 2023). Under this view, religiosity is more appropriately 
theorized as a boundary condition, a factor that strengthens, weakens, or 
otherwise conditions the relationships among entrepreneurial constructs, 
rather than as one of those constructs. 

This distinction carries a specific conceptual stake for IEB research. 
Islamic Religiosity, as a personal-spiritual construct concerned with belief, 
ritual practice, and religious knowledge, is conceptually distal from IEB, 
which is concerned with observable business conduct in a 
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professional-commercial domain. Treating the two as interchangeable, or 
allowing their indicators to overlap, risks conflating a spiritual antecedent 
with the behavioral outcome it is theorized to influence, a conflation that 
would be difficult to justify on either theological or measurement grounds and 
would compromise the discriminant clarity of any resulting model. 

The conceptual boundary outlined here, between Islamic Religiosity 
as an antecedent or contextual condition and Islamic Entrepreneurial 
Behavior as the professional conduct it may shape, provides the interpretive 
lens through which the present review examines how the existing literature 
has, in practice, positioned religiosity relative to IEB. The systematic 
procedure used to examine this, and related conceptual questions is described 
in the following section. 

RESEARCH METHOD 
This study employed a systematic literature review (SLR) methodology 

guided by the Preferred Reporting Items for Systematic Reviews and 
Meta-Analyses (PRISMA) protocol (Fundoni et al., 2023; Pati & Lorusso, 
2018). An SLR approach was selected instead of a narrative or bibliometric 
review because the objective of this study was not merely to summarize prior 
studies or map publication patterns, but to systematically identify, compare, 
and thematically synthesize the dimensions and theoretical foundations of a 
fragmented construct through transparent, reproducible, and explicit 
study-selection procedures (Linnenluecke et al., 2020; Page et al., 2021; 
Tranfield et al., 2003). 
Research Questions and Picoc Framework 
The review protocol was structured using the PICOC framework (Population, 
Intervention/Interest, Comparison, Outcome, and Context), adapted to suit a 
non-interventional thematic review. The framework was employed to define 
the review scope, formulate the research questions, and develop the search 
strategy (Booth et al., 2022; Kitchenham & Charters, 2007). Population was 
defined as Muslim entrepreneurs and Islamic value-based businesses, 
including micro, small, and medium enterprises. Interest was defined as the 
construct of Islamic entrepreneurial behavior and its related terminology 
(Islamic business ethics, Shariah-compliant business practice, halal 
entrepreneurship). Context was defined globally, without restriction to a 
specific country or region. Outcome was defined as the dimensions and 
conceptual frameworks used to characterize IEB as a construct. 
RQ1: What dimensions have been used in the literature to characterize 
Islamic entrepreneurial behavior? 
RQ2: What theoretical frameworks have most commonly been employed to 
ground this construct? 
Search Strategy 
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A systematic search was conducted in the Scopus database on July 

2026, using the following boolean query applied to the title, abstract, and 
keyword fields: 

TITLE-ABS-KEY (("Islamic entrepreneur*" OR "Muslim entrepreneur*" 
OR "Islamic business*" OR "Shariah-compliant business*" OR "halal business*" 
OR "halal entrepreneur*") AND ("entrepreneurial behavio*" OR "business 
behavio*" OR "business ethic*" OR "business practice*" OR "shariah compliance" 
OR "religiosity" OR "islamic accountability" OR "tawhidic")) AND PUBYEAR > 
2015 AND PUBYEAR < 2027 AND (LIMIT-TO (DOCTYPE, "ar") OR LIMIT-TO 
(DOCTYPE , "re")) 

The search was restricted to articles and reviews (excluding 
conference papers, book chapters, and editorials) published between 2016 and 
2026, reflecting a ten-year window intended to capture the recent surge of 
scholarly interest in this area while retaining a manageable and reproducible 
corpus. Scopus was selected as the sole database for this review, a decision 
discussed further as a limitation in Section 5. 

Figure 1.  
PRISMA Flow Diagram Of The Study Selection Process 

 
Source: Author(s) work 
 

Eligibility criteria were established prior to screening in order to 
reduce selection bias. Table 1 summarizes the inclusion and exclusion criteria 
applied at the title-and-abstract screening stage. The database search yielded 

https://immersive.unesa.ac.id/​​  

https://immersive.unesa.ac.id/


Dadan Sumantri , Hari Mulyadi , A. Jajang Warya Mahri , A. Mokh Adib Sultan 

What Constitutes Islamic Entrepreneurial Behavior? A Systematic Literature Review 
of Dimensions and Theories 

 
116 records at the identification stage. Title-and-abstract screening was 
conducted against the criteria in Table 1, resulting in the exclusion of 65 
records that did not examine entrepreneur-level behavior in an Islamic 
business context (e.g., studies of bank customer behavior, employee 
perceptions, consumer patronage of halal products, or institutional corporate 
governance). The remaining 51 records were carried forward to the eligibility 
stage for full-text assessment. 

Of these 51 records, full text was successfully retrieved and reviewed 
for 49 studies. Two records, Wijaya et al. (2022) and Putri et al. (2025), could 
not be retrieved in full text despite institutional and direct-request attempts. 
For these two records, synthesis was based on the publicly available 
structured abstract only; this exception is documented transparently, and its 
implications are discussed in Section 5. All 51 records were therefore retained 
in the final synthesis (n = 51), consistent with the PRISMA flow presented in 
Figure 1. Data extraction followed a structured matrix adapted from the 
Watase Uake synthesis approach, capturing for each study: geographic and 
industry context.  

Table 1.  
Inclusion and Exclusion Criteria. 

Criterion Inclusion Exclusion 

Analytical level Entrepreneur- or 
business-owner-level behavior, 
ethics, or compliance 

Institutional/bank-level, 
employee-level, or 
consumer-level studies 

Study type Empirical (quantitative or 
qualitative) or 
conceptual/theoretical studies 

Editorials or opinion pieces 
without a discernible 
methodology 

Language English Non-English full text 

Accessibility Full text available (institutional 
access or open access) 

Abstract-only inaccessible in 
full (treated as a documented 
exception; see Section 2.5) 

Construct 
relevance 

Behavior, ethics, or compliance 
treated as a substantive focus 

Islamic entrepreneurship 
mentioned only in passing, 
without behavioral focus 

Source: Author(s) work 

FINDINGS AND DISCUSSION 
Descriptive Overview of Included Studies 

Of the 51 included studies, publication years ranged from 2016 to 2026, 
with a pronounced concentration in the most recent period: 26 of the 51 

https://immersive.unesa.ac.id/​​  

https://immersive.unesa.ac.id/


Dadan Sumantri , Hari Mulyadi , A. Jajang Warya Mahri , A. Mokh Adib Sultan 

What Constitutes Islamic Entrepreneurial Behavior? A Systematic Literature Review 
of Dimensions and Theories 

 
studies (51.0%) were published between 2024 and 2026, indicating a marked 
recent acceleration of scholarly interest in Islamic entrepreneurial behavior as 
a distinct object of study. Table 2 summarizes the yearly distribution. 

 
Table 2.  
Yearly Distribution Of Included Studies (N = 51) 

Year N 

2016 1 

2017 2 

2018 4 

2019 4 

2020 4 

2021 5 

2022 1 

2023 4 

2024 7 

2025 14 

2026 5 

Source: Author(s) work 
 
The results of the study in the article contained descriptive data analysis 

results written in Time New Roman 12 spaces 1.15. The results of activities 
can be supplemented by tables, graphs (figures), and or charts. The discussion 
section describes the results of activities, results of data processing, interpret 
findings or benefits logically, linking with relevant reference sources. The 
number of tables and figures in each article is limited to a maximum of three 
(3) pieces. Tables and figures should be made in the black and white format, 
except if the use of black and white can reduce the meaning or information to 
be conveyed, colored images or tables may be used. The discussion presents 
each research findings/analysis of research results compared with the theory 
or results of previous relevant research, or with reality in the field, comments 
and logical analysis from researchers. 
RQ1: Dimensions of Islamic Entrepreneurial Behavior 

In response to RQ1, thematic coding of the 51 included studies 
identified five recurring dimensional clusters used to characterize Islamic 
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entrepreneurial behavior, alongside five additional clusters of 
related-but-conceptually-distinct constructs frequently conflated with IEB in 
the literature. Table 3 summarizes these clusters, their frequency across the 
corpus (note that a single study could be coded into more than one cluster), 
and representative studies. 

Shariah compliance was the most frequently invoked dimension (n = 
16), encompassing halal certification and supply chain integrity, prohibition 
of riba (interest), zakat compliance, and formal adherence to Shariah business 
principles. Islamic business ethics was the second most common cluster (n = 
11), typically operationalized through honesty, fairness in market 
transactions, and professional conduct norms attributed to Qur'anic and 
Hadith sources. Islamic social responsibility (n = 9) captured constructs such 
as business social responsibility, philanthropic obligation, and environmental 
stewardship framed as a religious duty, while tawhidic integration (n = 9) 
captured studies explicitly framing entrepreneurial conduct as an expression 
of faith, worship, or submission to divine unity (tawhid) rather than a purely 
commercial pursuit. 

Table 3.  
Dimensional Clusters of Islamic Entrepreneurial Behavior  

Dimensional Cluster N Representative Studies 

Shariah Compliance 16 Solehudin et al. (2024); Alam et al. (2025); Pepis 
& de Jong (2019) 

Islamic Business Ethics 11 Attahiru et al. (2019); Putra & Sawarjuwono 
(2019); Hassan et al. (2019) 

Islamic Social Responsibility 9 Panakaje et al. (2025a); Awalluddin et al. (2025); 
Indiharwati et al. (2026) 

Tawhidic Integration 9 Hassan (2016); Avdić et al. (2026); Zabidi et al. 
(2025) 

Islamic Accountability 3 Indiharwati et al. (2026); Ridlwan et al. (2025); 
Hassan et al. (2019) 

(N = 51; Studies May Be Coded into More Than One Cluster). 
Source: Author(s) work 

 
Islamic accountability emerged as the least frequently operationalized 

dimension (n = 3), typically appearing as institutionalized governance 
mechanisms (e.g., Shariah supervisory structures, transparent reporting) 
rather than as an individual-level behavioral construct. This relative scarcity 
suggests that accountability, when studied at all in this literature, is more 
often examined at the organizational or institutional level than as a dimension 
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of entrepreneurial behavior exhibited by individual business owners, 
indicating a conceptual gap that future construct-development work could 
productively address.  

A recurring pattern across the corpus was the treatment of Islamic 
religiosity as an antecedent or moderating variable influencing business 
behavior, rather than as a constitutive dimension of IEB itself (n = 10 studies 
coded this way). This pattern lends empirical support to treating religiosity 
and IEB as discriminantly distinct constructs, religiosity as a 
personal-spiritual predictor or boundary condition, and IEB as the resulting 
observable business conduct, rather than conflating the two within a single 
measurement model. 
RQ2: Theoretical Frameworks 

In response to RQ2, Table 5 summarizes the theoretical frameworks 
explicitly invoked across the 51 included studies, ranked by frequency. 

Resource-Based View and Theory of Planned Behavior were the two 
most frequently applied frameworks (n = 7 each), though they served largely 
divergent explanatory purposes: RBV was typically invoked to link 
IEB-related practices to firm performance and competitive advantage, while 
TPB was typically invoked to explain the formation of intention or attitude 
preceding entrepreneurial action. Notably, only one study in the corpus 
(Hendratmi et al., 2026) paired TPB with Social Cognitive Theory, and this 
pairing was applied to entrepreneurial intention rather than to enacted 
behavior. No study in the reviewed corpus was identified that explicitly 
combines TPB and Social Cognitive Theory as dual grand and supporting 
theories for a behavioral (rather than intention) construct, contextualized with 
tawhidic and worship-based extensions, indicating a specific theoretical 
combination that remains largely unexplored in the existing literature. 

Table 4.  
Related-But-Distinct Constructs Frequently Conflated with IEB In the 
Literature 

Related-but-Distinct Construct n Note 

Islamic Religiosity 
(antecedent/moderator) 

10 Treated as a predictor or boundary 
condition, not as a component of 
behavior 

Entrepreneurial Orientation 
(innovativeness, risk-taking, 
proactiveness) 

4 Corresponds to IEO rather than IEB in 
developmental-pathway models 

Entrepreneurial Intention 3 Measures intention/niyyah rather than 
enacted behavior 
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Entrepreneurial Self-Efficacy 1 A cognitive-belief antecedent rather 

than behavior 

Personality Traits / Resilience 2 Dispositional correlates rather than 
behavioral dimensions 

Source: Author(s) work 
Maqasid al-Shariah and the Tawhidi paradigm represent theoretical 

frameworks indigenous to the Islamic intellectual tradition, together 
accounting for 9 of the 51 studies. Their relatively frequent use suggests an 
emerging preference among some scholars for grounding IEB in authentically 
Islamic epistemological frameworks rather than adapting Western behavioral 
theories, a tension that itself constitutes a live theoretical debate within this 
literature. 

Table 5.  
Theoretical Frameworks Applied Across Included Studies (N = 51). 

Theoretical Framework N Representative Studies 

Resource-Based View (RBV) 
7 Panakaje et al. (2025a); Jaiyeoba et al. 

(2025); Husaeni & Ayoob (2024) 

Theory of Planned Behavior (TPB) 
7 Anwari & Hati (2020); Hendratmi et al. 

(2026); Ridlwan et al. (2025) 

Maqasid al-Shariah 
6 Sulaeman et al. (2025); Solehudin et al. 

(2024); Razak et al. (2026) 

Institutional Theory 
5 Handayani et al. (2024); Husaeni & 

Ayoob (2024); Afandi et al. (2025) 

Stakeholder Theory / Triple Bottom 
Line 

5 Panakaje et al. (2025a); Jaiyeoba et al. 
(2025); Nugraheni et al. (2024) 

Tawhidi Paradigm / Epistemology 
3 Hassan (2016); Aydin (2018); Aydin 

(2020) 

Classical Islamic Business Ethics 
Theory 

3 Solehudin et al. (2024); Putra & 
Sawarjuwono (2019); Khan et al. 
(2023) 

Social Capital Theory 2 Panakaje et al. (2025a); Games (2020) 

Schwartz Value Theory 
2 Games et al. (2021); Gursoy et al. 

(2017) 

Trait / Resilience Theory 
2 Rahman et al. (2024); Trinanda et al. 

(2025) 

Source: Author(s) work 
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Discussion 

The findings of this review carry several implications for future 
theoretical and empirical work on Islamic entrepreneurial behavior. First, the 
convergence of the literature around five broadly consistent dimensional 
clusters, Shariah compliance, Islamic business ethics, Islamic social 
responsibility, tawhidic integration, and Islamic accountability, suggests that, 
despite terminological fragmentation, the underlying conceptual space of IEB 
is more coherent than the diversity of labels might initially suggest (M. K. 
Hassan et al., 2019; Indiharwati et al., 2026; Sulaeman et al., 2025). This 
convergence offers an empirically grounded starting point for researchers 
seeking to construct a multidimensional IEB measurement model, rather than 
requiring dimension specification from theoretical assertion alone 
(Indiharwati et al., 2026; Panakaje, Parvin, et al., 2025a; Sulaeman et al., 
2025). 

Second, the marked underrepresentation of Islamic accountability as 
an individual-level behavioral dimension (n = 3, the smallest cluster 
identified) stands out as a specific gap. Where accountability is discussed in 
the reviewed literature, it is more often framed as an institutional or 
governance-level mechanism than as a component of entrepreneurial conduct 
(M. K. Hassan et al., 2019; Panakaje, Zuha, et al., 2025b). This suggests an 
opportunity for future construct development to more explicitly theorize and 
operationalize accountability at the level of the individual entrepreneur—for 
instance, as a felt responsibility to God, community, and stakeholders for the 
outcomes of one's business conduct—rather than treating it solely as a 
corporate governance function (Avdić et al., 2026; Nugraheni et al., 2024; 
Panakaje, Zuha, et al., 2025b). 

Third, this review's finding that ten studies treat religiosity as an 
antecedent or moderating variable, rather than as a dimension of IEB itself, 
lends empirical support to maintaining discriminant separation between 
Islamic religiosity and Islamic entrepreneurial behavior in future 
measurement models (Adi & Adawiyah, 2018; Anwari & Hati, 2020; 
Trinanda et al., 2025). Conflating the two constructs risks discriminant 
validity problems in structural equation modeling; the pattern observed in this 
review suggests that the wider literature implicitly treats them as conceptually 
distinct, where religiosity acts as a "moral filter" or motivator for action 
(Attahiru et al., 2019). 

Fourth, on the theoretical side, the prominence of Theory of Planned 
Behavior (n = 7) alongside the near absence of studies pairing TPB with 
Social Cognitive Theory as dual grand and supporting theories for behavior 
(rather than intention) suggests a specific and currently underexplored 
theoretical combination (Anwari & Hati, 2020; Panakaje, Zuha, et al., 2025b). 
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Future studies contextualizing TPB and SCT jointly within an Islamic 
psychological frame—for example, extending TPB's attitude-norm-control 
structure with tawhidic consciousness and ibadah (worship), and extending 
SCT's self-efficacy and outcome-expectation mechanisms with tawakkul 
(reliance on God) and ihsan (spiritual excellence)—would occupy a 
theoretical space that remains largely unoccupied in the reviewed corpus 
(Hendratmi et al., 2026; Rizqi Febriandika et al., 2025; Trinanda et al., 2025). 

Finally, the relatively frequent use of authentically Islamic 
epistemological frameworks such as Maqasid al-Shariah and the Tawhidi 
paradigm (together accounting for 9 of 51 studies) indicates a live and 
ongoing scholarly effort to ground IEB in Islamic intellectual traditions rather 
than solely adapting Western behavioral theories (A. Hassan, 2016; 
Indiharwati et al., 2026; Sulaeman et al., 2025). This suggests that future 
theory-building in this area may benefit from explicitly triangulating 
conventional behavioral theories (such as TPB and SCT) with these 
indigenous Islamic frameworks, rather than treating them as competing 
alternatives (Sulaeman et al., 2025). 
 
CONCLUSIONS 

This systematic literature review set out to answer what constitutes 
Islamic entrepreneurial behavior by systematically mapping the dimensions 
and theoretical frameworks used to characterize this construct across 51 
entrepreneur-level studies identified through a PRISMA-guided search of the 
Scopus database. The review finds that, despite considerable terminological 
fragmentation, the literature converges around five recurring dimensional 
clusters, Shariah compliance, Islamic business ethics, Islamic social 
responsibility, tawhidic integration, and Islamic accountability, while 
consistently treating Islamic religiosity as an antecedent or moderator rather 
than a constitutive element of behavior. Theoretically, Theory of Planned 
Behavior and Resource-Based View emerge as the most frequently applied 
frameworks, alongside a growing but still limited use of authentically Islamic 
epistemological frameworks such as Maqasid al-Shariah and the Tawhidi 
paradigm. 

By consolidating a fragmented literature into a coherent dimensional 
map, this review contributes a foundation for future construct validation and 
instrument development in empirical research on Islamic entrepreneurial 
behavior, particularly among Muslim-owned micro and small enterprises. It 
also identifies specific, underexplored opportunities for future research: the 
individual-level operationalization of Islamic accountability, and the 
theoretical integration of Theory of Planned Behavior with Social Cognitive 
Theory within an explicitly Islamic psychological frame. Advancing Islamic 
entrepreneurial behavior as a coherent and rigorously operationalized field of 
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inquiry will require future empirical work to build directly upon, and test, the 
dimensional structure identified in this review 
 
LIMITATION & FURTHER RESEARCH 

Several limitations of this review should be acknowledged. First, the 
search was restricted to a single database (Scopus). While Scopus offers 
broad, high-quality multidisciplinary coverage, this restriction may have 
excluded relevant studies indexed exclusively in other databases (e.g., Web of 
Science, Google Scholar, or regional Islamic studies databases), and future 
reviews may benefit from a multi-database search strategy. 

Second, the review was restricted to English-language publications, 
which may have excluded relevant scholarship published in Arabic, Malay, 
Indonesian, or other languages in which Islamic entrepreneurship research is 
also actively produced. 
Third, two of the 51 included studies (Wijaya et al., 2022; Putri et al., 2025) 
could not be retrieved in full text due to publisher access restrictions and were 
synthesized from their publicly available structured abstracts only. While this 
exception was documented transparently and limited to two of 51 records 
(3.9%), the depth of thematic coding for these two studies is necessarily 
shallower than for the 49 full-text studies, and their coded dimensions and 
theoretical frameworks should be interpreted with appropriate caution. 

Fourth, this review applied thematic coding without a formal 
risk-of-bias or methodological quality appraisal instrument, consistent with 
its conceptual-mapping objective rather than an effect-size or 
intervention-outcome synthesis objective. Consequently, this review does not 
distinguish methodologically stronger from weaker studies when reporting 
dimensional and theoretical frequencies; a study with a small qualitative 
sample and a study with a large validated survey instrument was coded with 
equal weight in the frequency counts reported in Tables 3 and 4. 

Fifth, thematic coding in this review was conducted by a single 
reviewer without a second independent coder or formal inter-rater reliability 
assessment, which is a common constraint in single-author systematic 
reviews but nonetheless represents a threat to coding reliability that future 
collaborative reviews could address. 

Building on these limitations, several directions for future research are 
suggested. First, future systematic reviews could extend the search to multiple 
databases (e.g., Web of Science, Dimensions, or regional Islamic studies 
repositories) and include non-English publications, to produce a more 
globally representative dimensional map of Islamic entrepreneurial behavior. 
Second, future reviews with multiple independent coders and formal 
inter-rater reliability assessment would strengthen the robustness of thematic 
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classification, particularly for studies whose dimensional or theoretical 
coding is less explicit in the original text.  

Beyond methodological refinement, the dimensional map identified in 
this review should be empirically validated. In particular, the 
five-dimensional clusters identified here (Shariah compliance, Islamic 
business ethics, Islamic social responsibility, tawhidic integration, and Islamic 
accountability) warrant confirmatory testing through structural equation 
modeling in a single integrated measurement model, an undertaking this 
review's conceptual scope did not permit. Given that Islamic accountability 
emerged as the least operationalized dimension at the individual level, future 
empirical work should prioritize developing and validating indicators that 
capture this dimension specifically as entrepreneurial conduct, rather than as 
institutional governance.  

Future research should also address the specific theoretical gap 
identified in this review: no study was found that explicitly combines Theory 
of Planned Behavior and Social Cognitive Theory as dual grand and 
supporting theories for a behavioral (rather than intentional) outcome, 
contextualized with tawhidic consciousness, ibadah, tawakkul, and ihsan. 
Testing such an integrated model empirically, particularly among 
Muslim-owned micro and small enterprises in diverse cultural settings, would 
extend both the theoretical and practical contribution of this review. 
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(Appendix) 
Appendix 1.  
Summary of Included Studies (N = 51) 

No Citation Dimensional Cluster(s) Theoretical Framework(s) 

1 Handayani et al. (2024) Islamic Business Ethics Institutional Theory 

2 Hassan (2016) Islamic Social Responsibility; 
Tawhidic Integration 

Tawhidi 
Paradigm/Epistemology 

3 Panakaje et al. (2025a) Islamic Social Responsibility Resource-Based View (RBV); 
Stakeholder Theory / TBL; 
Social Capital Theory 

4 Attahiru et al. (2019) Islamic Business Ethics Not explicitly stated 

5 Setyawati et al. (2020) Religiosity 
(antecedent/moderator) 

Not explicitly stated 

6 Jaiyeoba et al. (2025) Islamic Social Responsibility Resource-Based View (RBV); 
Stakeholder Theory / TBL 

7 Aydin (2018) Tawhidic Integration Tawhidi 
Paradigm/Epistemology 

8 Sulaeman et al. (2025) Islamic Business Ethics Maqasid al-Shariah 

9 Games et al. (2021) IEO 
(Innovation/Risk-taking/Proact
iveness) 

Schwartz Value Theory 

10 Husaeni & Ayoob (2024) Shariah Compliance Resource-Based View (RBV); 
Institutional Theory 

11 Ariffin (2021) Islamic Business Ethics Not explicitly stated 

12 Avdi et al. (2026) Shariah Compliance; Tawhidic 
Integration 

Not explicitly stated 

13 Solehudin et al. (2024) Shariah Compliance Maqasid al-Shariah; Classical 
Islamic Business Ethics 
Theory 

14 Games (2020) Religiosity 
(antecedent/moderator) 

Social Capital Theory 

15 Wijaya et al. (2022) Religiosity 
(antecedent/moderator) 

Not explicitly stated 

16 Sofyan et al. (2024) — Not explicitly stated 
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No Citation Dimensional Cluster(s) Theoretical Framework(s) 

17 Mahmood & Zahari 
(2021) 

Religiosity 
(antecedent/moderator) 

Not explicitly stated 

18 Awalluddin et al. (2025) Shariah Compliance; Islamic 
Social Responsibility; 
Tawhidic Integration 

Maqasid al-Shariah 

19 Amalia et al. (2023) Shariah Compliance Resource-Based View (RBV); 
Institutional Theory 

20 Indiharwati et al. (2026) Islamic Social Responsibility; 
Islamic Accountability 

Maqasid al-Shariah; 
Institutional Theory; 
Stakeholder Theory / TBL 

21 Alam et al. (2025) Shariah Compliance Maqasid al-Shariah 

22 Anwari & Hati (2020) IEI (Entrepreneurial Intention) Theory of Planned Behavior 
(TPB); Theory of Reasoned 
Action (TRA) 

23 Elias et al. (2018) Religiosity 
(antecedent/moderator) 

Not explicitly stated 

24 Rajendran et al. (2024) Shariah Compliance Resource-Based View (RBV) 

25 Afandi et al. (2025) IEO 
(Innovation/Risk-taking/Proact
iveness) 

Institutional Theory 

26 Nugraheni et al. (2024) Islamic Business Ethics Stakeholder Theory / TBL 

27 Putra & Sawarjuwono 
(2019) 

Islamic Business Ethics Classical Islamic Business 
Ethics Theory 

28 Hendratmi et al. (2026) Religiosity 
(antecedent/moderator); IEI 
(Entrepreneurial Intention) 

Theory of Planned Behavior 
(TPB); Social Cognitive 
Theory (SCT) 

29 Pepis & de (2019) Shariah Compliance Not explicitly stated 

30 Ridlwan et al. (2025) Shariah Compliance; Islamic 
Accountability; Religiosity 
(antecedent/moderator) 

Theory of Planned Behavior 
(TPB) 

31 Soonsan et al. (2025) Shariah Compliance; IESE 
(Self-Efficacy) 

Entrepreneurial Self-Efficacy 
(ESE) 

32 Azizah et al. (2023) Shariah Compliance Not explicitly stated 

33 Rahman et al. (2024) Personality/Resilience Traits Trait/Resilience Theory 

34 Zabidi et al. (2025) Tawhidic Integration Not explicitly stated 
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No Citation Dimensional Cluster(s) Theoretical Framework(s) 

35 Mohamed & Ismail 
(2021) 

Shariah Compliance Not explicitly stated 

36 Ruslaini et al. (2026) — Resource-Based View (RBV); 
Theory of Planned Behavior 
(TPB) 

37 Khan et al. (2023) Islamic Business Ethics Classical Islamic Business 
Ethics Theory 

38 Deku et al. (2023) IEO 
(Innovation/Risk-taking/Proact
iveness) 

Not explicitly stated 

39 Zaman et al. (2018) Islamic Social Responsibility; 
Religiosity 
(antecedent/moderator) 

Not explicitly stated 

40 Razak et al. (2026) Shariah Compliance; Islamic 
Social Responsibility 

Maqasid al-Shariah; 
Stakeholder Theory / TBL 

41 Hari & Adawiyah (2018) Islamic Social Responsibility; 
Religiosity 
(antecedent/moderator) 

Resource-Based View (RBV); 
Theory of Planned Behavior 
(TPB) 

42 Panakaje et al. (2025b) Islamic Business Ethics Theory of Planned Behavior 
(TPB); Social Exchange 
Theory (SET) 

43 Atan et al. (2017) Shariah Compliance; Islamic 
Business Ethics; Tawhidic 
Integration 

Not explicitly stated 

44 Gursoy et al. (2017) IEO 
(Innovation/Risk-taking/Proact
iveness) 

Schwartz Value Theory 

45 Aydin (2020) Islamic Business Ethics; 
Tawhidic Integration 

Tawhidi 
Paradigm/Epistemology 

46 Putri et al. (2025) Shariah Compliance Signal Theory 

47 Hamid et al. (2021) Tawhidic Integration; IEI 
(Entrepreneurial Intention) 

Theory of Planned Behavior 
(TPB); Signal Theory 

48 Ludigdo et al. (2025) Islamic Social Responsibility; 
Religiosity 
(antecedent/moderator) 

Upper Echelons Theory 

49 Rizqi et al. (2025) Shariah Compliance Not explicitly stated 
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No Citation Dimensional Cluster(s) Theoretical Framework(s) 

50 Hassan et al. (2019) Islamic Business Ethics; 
Islamic Accountability 

Not explicitly stated 

51 Trinanda et al. (2025) Tawhidic Integration; 
Personality/Resilience Traits 

Trait/Resilience Theory 
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